
Business Owner’s Guide: 
The Power of Online 
Reviews
You might not think your business needs them, 
but here’s why you’re wrong.
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61% of customers read 
online reviews before 

making a  purchase decision

Reviews produce an 
average 18% uplift 

in sales

47% of Britons 
have reviewed 

products online

Business Owner’s Guide: 
The Power of Online Reviews

 A recent blog post from eConsultancy shows that:

Whatever you might think of them, the power of online reviews 
cannot be ignored. Whether you’re a small e-tailer, an online giant, 
or a global blue-chip - online reviews have an impact. 

Research from Nielsen revealed 
that recommendations from 
acquaintances or opinions 
posted by consumers online 
are the most trusted forms of 
advertising.

61% 47%18%

http://www.nielsen.com/us/en/newswire/2012/consumer-trust-in-online-social-and-mobile-advertising-grows.html
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With the explosion of online shopping - latest figures show that UK shoppers spent £586.9m a week 
online, on average, in June 2013 (that’s 18.3% up on the same month in 2012) - reviews have taken on 
a whole new significance. By not allowing customers to rate and comment on your company, you run 
the risk of online shoppers taking their business straight to competitors that do.

Research from a recent TripAdvisor study also revealed that:

Whatever way you look at it, if you sell online, then not having online review options is going to have a 
serious impact on your profits.

Reason 01
They help you build consumer 
confidence and trust.

You’re obviously going to be providing the best products and services 
that you possibly can, so the vast majority of your reviews will reflect 
this. This builds confidence and trust in customers who haven’t used 
you before as the more 3-5 star ratings you have, the more likely they 
are to believe all those people can’t be wrong. 

Online reviews are basically a word-of-mouth marketing strategy, which has long been known as the 
most powerful endorsement a brand can have. Here are 5 reasons you should include reviews on your 
website: 

53% of travellers 
won’t book a hotel 
if it doesn’t have 
any reviews.

Some 78% say 
reviews help them to 
feel more confident 
in making a 
booking decision.

53% 78%

5 reasons why you need online reviews

http://internetretailing.net/2013/07/uk-shoppers-spent-18-3-more-online-in-june-with-department-store-internet-sales-up-by-35/
http://internetretailing.net/2013/07/uk-shoppers-spent-18-3-more-online-in-june-with-department-store-internet-sales-up-by-35/
http://www.tripadvisor.com/TripAdvisorInsights/-2012/12/03/study-tripadvisor-reviews-and-online-reputation-management-can-impact-hotel-booking?m=anagement&src=eviews
http://www.tripadvisor.com/TripAdvisorInsights/-2012/12/03/study-tripadvisor-reviews-and-online-reputation-management-can-impact-hotel-booking?m=anagement&src=eviews
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31%

Reason 02
They increase your click-through rates 
(CTRs).

Featuring reviews from your happy customers in search results when 
consumers search for your product gets you more click-throughs and, 
in turn, more conversions. Find a platform that feeds your reviews 
straight into your Google Seller Ratings: on average, ads with Seller 
Ratings get a 17% higher CTR than the same ads without ratings.

Reason 03
They can help improve conversion rates

Businesses that have been using online review solutions show that 
their online sales have increased anywhere from 7.5% to 60% due 
to increased trust from sceptical buyers.

Reason 04
They give you great content to share on 
social media

With 92% of people trusting recommendations from people they 
know, an online review system that lets you share your reviews easily 
on Facebook, Twitter and Google+ will enable your customers to spread 
trust among their peers, increasing your customer base.

Reason 05
They keep your customers engaged

By letting your customers comment on your company and taking the 
time to respond to them you make them feel valued and wanted. 
They are more likely to want to become part of the company - 
PROsumers, not just CONsumers. This goes for negative as well as 
positive reviews - even if someone is unhappy, by responding quickly 
and positively you can turn things around. 

http://adwords.blogspot.co.uk/2011/04/5-simple-ways-to-improve-your-adwords.html
http://business.trustpilot.co.uk/resources/calculate-sales-increase
http://business.trustpilot.co.uk/resources/calculate-sales-increase
http://business.trustpilot.co.uk/resources/calculate-sales-increase
http://www.nielsen.com/us/en/newswire/2012/consumer-trust-in-online-social-and-mobile-advertising-grows.html
http://www.nielsen.com/us/en/newswire/2012/consumer-trust-in-online-social-and-mobile-advertising-grows.html
http://business.trustpilot.co.uk/product/engage
http://business.trustpilot.co.uk/product/engage
http://www.forbes.com/fdc/welcome_mjx.shtml
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According to Forbes, where online reviews matter most is in the home electronics 
market (77% say consumer reviews influence purchase decisions compared to 
just 23% for editorial reviews) and automotive industries. But they also point 
out that any business that operates a significant portion of its retail platform 
online, apart from the FMCG sector, has a lot to lose or gain when it comes to 
online reviews of products and services.

What next? 5 steps to getting started with reviews
So now that you know why online reviews are a must-have for your business, and how to use 
them to win more customers and more repeat business, what do you do next?

You need to:

Embrace the new world of online reviews and learn how to make them 

work for your business to increase conversions.

Get your platform up and running and start collecting reviews from 

your existing customers before your competition does.

Respond to your reviews, good and bad, and share them across all of 

your marketing channels.

Sit back and watch as your glowing reviews generate more business.

Review your online review platform options and choose the one that 

best suits your needs. Can you respond to reviews? Will it push your 

reviews to Google and feed them into your Google Seller Ratings? 

Can it share them easily to social media platforms?

1

2

3

4

5

http://www.forbes.com/sites/onmarketing/2013/01/14/five-rules-for-building-engagement-with-product-reviews/
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Need help finding a review 
platform that’s right for you? 

Download our free eGuide now
Top 5 Questions when Choosing 

your Online Review Platform

Download Now!

Top 5 Questions when

Choosing Your Online 

Review Platform
How to ask the right questions, chase perfection and eliminate risk 

when choosing an online review platform. 

business.trustpilot.co.uk
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Top 5 Questions whenChoosing Your OnlineReview PlatformHow to ask the right questions, chase perfection and eliminate risk 

when choosing an online review platform. 
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